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PAGE 1

Assuming that a suitable time, place and
price for a 40th high school reunion is

offered in 2016, are you likely to attend?
Answered: 51 Skipped: 0

TotalTotal 5151

PAGE 2

Select month(s) of the year when it will be
easiest for you to attend a 40th class
reunion in 2016. (Click all that apply.)

Answered: 41 Skipped: 10

ExportExportCustomizeCustomize

Yes, if it is
workable for...

No, I cannot
attend a 40t...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

Yes, if it is workable for me, I would like to attend a 40th reunion sometime in 2016.Yes, if it is workable for me, I would like to attend a 40th reunion sometime in 2016.–

No, I cannot attend a 40th reunion in 2016 under any circumstances.No, I cannot attend a 40th reunion in 2016 under any circumstances.–
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12.20% 5

19.51% 8

31.71% 13

34.15% 14

31.71% 13

60.98% 25

68.29% 28

63.41% 26

56.10% 23

29.27% 12

14.63% 6

7.32% 3
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Total Respondents: Total Respondents: 4141   

Which day(s) of the week would be easiest
for you to attend a reunion? (Click all that

apply.)
Answered: 41 Skipped: 10

January, 2016

February, 2016

March, 2016

April, 2016

May, 2016

June, 2016

July, 2016

August, 2016

September, 2016

October, 2016

November, 2016

December, 2016

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

January, 2016January, 2016–

February, 2016February, 2016–

March, 2016March, 2016–

April, 2016April, 2016–

May, 2016May, 2016–

June, 2016June, 2016–

July, 2016July, 2016–

August, 2016August, 2016–

September, 2016September, 2016–

October, 2016October, 2016–

November, 2016November, 2016–

December, 2016December, 2016–
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56.10% 23

12.20% 5

9.76% 4

9.76% 4

14.63% 6

56.10% 23

95.12% 39
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Total Respondents: Total Respondents: 4141   

Generally speaking, what kind of event
would you prefer to attend for a 40th

reunion?
Answered: 41 Skipped: 10

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

SundaySunday–

MondayMonday–

TuesdayTuesday–

WednesdayWednesday–

ThursdayThursday–

FridayFriday–

SaturdaySaturday–

ExportExportCustomizeCustomize

Outdoor: Open,
walk-on...

Outdoor:
Closed...

Indoor: Open,
casual,...

Indoor:
Closed,...

Indoor:
Closed, form...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –
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21.95% 9

9.76% 4

46.34%
19

21.95% 9

0.00% 0
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0.00% 0

5.26% 2

71.05%
27

23.68% 9

0.00% 0
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TotalTotal 4141

CommentsComments (4)(4)

Generally speaking, what is your
price/quality preference?

Answered: 38 Skipped: 13

TotalTotal 3838

CommentsComments (1)(1)

What is your preferred price range for
attending our reunion?

Answered: 39 Skipped: 12

Outdoor: Open, walk-on barbecue-type event; unregistered spouses, friends andOutdoor: Open, walk-on barbecue-type event; unregistered spouses, friends and
family may attendfamily may attend

–

Outdoor: Closed barbecue-type event; only pre-registered alumni and guests mayOutdoor: Closed barbecue-type event; only pre-registered alumni and guests may
attendattend

–

Indoor: Open, casual, low-cost event for class alumni, unregistered spouses, friendsIndoor: Open, casual, low-cost event for class alumni, unregistered spouses, friends
and familyand family

–

Indoor: Closed, business-casual event for registered alumni, spouses, and guestsIndoor: Closed, business-casual event for registered alumni, spouses, and guests
onlyonly

–

Indoor: Closed, formal event for registered alumni, spouses, and guests onlyIndoor: Closed, formal event for registered alumni, spouses, and guests only–

ExportExportCustomizeCustomize

Lowest price
possible: no...

Low-moderate
price: minim...

Moderate
price: simpl...

Moderate-high
price:...

High price:
formal...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

Lowest price possible: no food or entertainment—just the cost of the venue andLowest price possible: no food or entertainment—just the cost of the venue and
essentialsessentials

–

Low-moderate price: minimal food, no entertainment, venue and detailsLow-moderate price: minimal food, no entertainment, venue and details–

Moderate price: simple food, recorded music, venue and detailsModerate price: simple food, recorded music, venue and details–

Moderate-high price: multi-course meal, live music, venue and detailsModerate-high price: multi-course meal, live music, venue and details–

High price: formal multi-course serviced meal with live music at a fancy venueHigh price: formal multi-course serviced meal with live music at a fancy venue–

ExportExportCustomizeCustomize
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0.00% 0

33.33% 13

33.33% 13

28.21% 11

5.13% 2

0.00% 0
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2.70% 1

67.57% 25

29.73% 11

TotalTotal 3939

What is your musical preference for our
reunion?

Answered: 37 Skipped: 14

$1–25

$25–50

$51–75

$75–100

$101–150

$150+

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

$1–25$1–25–

$25–50$25–50–

$51–75$51–75–

$75–100$75–100–

$101–150$101–150–

$150+$150+–

ExportExportCustomizeCustomize

No music

Recorded music

Live music

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

No musicNo music–

Recorded musicRecorded music–

Live musicLive music–
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91.89% 34

21.62% 8

13.51% 5

43.24% 16

16.22% 6

43.24% 16

35.14% 13

21.62% 8

72.97% 27

27.03% 10

TotalTotal 3737

CommentsComments (8)(8)

What are your preferred musical genres?
(Select all that apply.)

Answered: 37 Skipped: 14

Total Respondents: Total Respondents: 3737   

CommentsComments (5)(5)

ExportExportCustomizeCustomize

1970s

Blues

Classical

Country

Jazz

Oldies

R&B

Reggae

Rock

Western

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices – Responses –

1970s1970s–

BluesBlues–

ClassicalClassical–

CountryCountry–

JazzJazz–

OldiesOldies–

R&BR&B–

ReggaeReggae–

RockRock–

WesternWestern–
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